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Master's Thesis from the year 2006 in the subject Business economics - Marketing, Corporate
Communication, CRM, Market Research, Social Media, grade: 1,0, University of Lugano (Faculties of
communication sciences and economics), language: English, abstract: It is easier for consumers to
consummate transactions when they are aware of sellers and, moreover, when they have confidence that
sellers will deliver as promised. The reputation of sellers - or the brand - is one means by which businesses
have traditionally promoted buyer awareness and bonded their promises to deliver (Klein & Leffler, 1981).
Brands as "a collection of perceptions in the mind of the consumer" (Bates, 2006) are relevant for many
choice and purchase decisions (Meffert, 2000). Consumers link a range of associations to a brand, from
associations that include characteristics which can be perceived by the senses (e.g., an engine’s horsepower,
a product’s design, or a brand’s visual presence in visual or promotional campaigns) to characteristics
associated with a brand’s identity (origin, reputation, and personality); and from perceived rational benefits
(the product and its functions, the transaction process, or the relationship between the consumer and the
brand/supplier) to emotional benefits which consumers perceive to be related to a brand (self-expression,
image transfer, or self-realization) (Perrey et al., 2003; see also Aaker, 1996). By delivering all this
information to consumers, brands can facilitate consumers’ purchase decisions. At the same time,
information provided by sellers and by third parties can be an alternative mechanism for making consumers
willing to undertake transactions. Through the Internet 1 , an ever-increasing amount of information from
branded sellers, unbranded competitors, and third party information providers (“information intermediaries”)
is provided to consumers. Consumers are now able to obtain objective, trustworthy information on retailers’
existence and reliability as well as products and services in real-time, at any time from virtually any place in
the world - markets become increasingly transparent and information asymmetries between sellers and
buyers decrease. The so empowered consumers may, as a consequence, become willing to patronize lesser-
known, rather than branded, retailers (Deregatu, Rangaswamy & Wu, 2001). [...]
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From reader reviews:

Terry Smith:

The event that you get from The changing role of brands in the age of empowered consumers is the more
deep you looking the information that hide into the words the more you get considering reading it. It does not
mean that this book is hard to understand but The changing role of brands in the age of empowered
consumers giving you buzz feeling of reading. The article writer conveys their point in selected way that can
be understood by means of anyone who read that because the author of this e-book is well-known enough.
This kind of book also makes your own vocabulary increase well. It is therefore easy to understand then can
go to you, both in printed or e-book style are available. We advise you for having this particular The
changing role of brands in the age of empowered consumers instantly.

Denise Adams:

The book The changing role of brands in the age of empowered consumers has a lot of information on it. So
when you make sure to read this book you can get a lot of benefit. The book was published by the very
famous author. Tom makes some research previous to write this book. This kind of book very easy to read
you can get the point easily after scanning this book.

Henry Jones:

Are you kind of occupied person, only have 10 as well as 15 minute in your day time to upgrading your mind
expertise or thinking skill actually analytical thinking? Then you have problem with the book compared to
can satisfy your short time to read it because all this time you only find book that need more time to be read.
The changing role of brands in the age of empowered consumers can be your answer since it can be read by
you actually who have those short extra time problems.

Lowell Decoteau:

As we know that book is vital thing to add our knowledge for everything. By a reserve we can know
everything we wish. A book is a range of written, printed, illustrated or perhaps blank sheet. Every year has
been exactly added. This guide The changing role of brands in the age of empowered consumers was filled
about science. Spend your extra time to add your knowledge about your research competence. Some people
has diverse feel when they reading a new book. If you know how big benefit of a book, you can truly feel
enjoy to read a publication. In the modern era like at this point, many ways to get book that you simply
wanted.
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