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Essay from the year 2010 in the subject Business economics - Marketing, Corporate Communication, CRM,
Market Research, Social Media, grade: 1,7, University of Bedfordshire, language: English, abstract: The
American Marketing Association defined in the 1960s a brand as “a name, term, sign,

symbol, or design, or a combination of them which isintended to identify the goods or services

of one seller or agroup of sellers and to differentiate them from those of competitors’.

Three brands of the automobile sector have been chosen which will be analyzed in the following

report. This particular industry sector is interesting because of the limitation in building

cars differently what makes the brand image even more important (Kapferer 2008). The

brand position, image and effectiveness of Volkswagen, Audi and Volvo will be critically

evaluated to conclude with recommendations. These brands are an appropriate choice because

they are differentially positioned and the companies use furthermore different strategies

to sell their products. After al, a conclusion will give recommendations and future directions.
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From reader reviews:
Ross Larson:

As people who live in the actual modest era should be change about what going on or data even knowledge
to make these keep up with the erathat is always change and advance. Some of you maybe can update
themselves by reading books. It isagood choicein your case but the problems coming to anindividual is
you don't know what kind you should start with. This Brand Comparison Audi, VVolkswagen, VVolvo: Brand
Management and Research is our recommendation to cause you to keep up with the world. Why, because
this book serves what you want and wish in this era.

Amy Mudller:

Nowadays reading books be a little more than want or need but also become alife style. This reading routine
giveyou lot of advantages. The benefits you got of course the knowledge the actual information inside the
book in which improve your knowledge and information. The knowledge you get based on what kind of
reserve you read, if you want send more knowledge just go with knowledge books but if you want truly feel
happy read one having theme for entertaining for instance comic or novel. Typically the Brand Comparison
Audi, Volkswagen, Volvo: Brand Management and Research is kind of guide which is giving the reader
unforeseen experience.

Alta Favors:

Would you one of the book lovers? If yes, do you ever feeling doubt when you find yourself in the book
store? Make an effort to pick one book that you never know the inside because don't assess book by its
include may doesn't work hereis difficult job because you are scared that the inside maybe not as fantastic as
in the outside look likes. Maybe you answer is usually Brand Comparison Audi, Volkswagen, Volvo: Brand
Management and Research why because the wonderful cover that make you consider about the content will
not disappoint a person. The inside or content will be fantastic as the outside as well as cover. Y our reading
sixth sense will directly show you to pick up this book.

Douglas Gibson:

Asauniversity student exactly feel bored to reading. If their teacher questioned them to go to thelibrary in
order to make summary for some reserve, they are complained. Just tiny students that has reading's heart or
real their interest. They just do what the instructor want, like asked to go to the library. They go to right now
there but nothing reading seriously. Any students feel that studying is not important, boring as well as can't
see colorful photos on there. Yeah, it isfor being complicated. Book is very important for yourself. Aswe
know that on this period of time, many ways to get whatever we really wish for. Likewise word says, many
ways to reach Chinese's country. Therefore , this Brand Comparison Audi, Volkswagen, Volvo: Brand
Management and Research can make you sense more interested to read.
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