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The Psychology of Entertainment Media provides a cutting-edge look at how entertainment media affectsiits
viewers, both in intended and unintended ways, and the psychological processes that underlie these effects.
The collection represents an international, multidisciplinary investigation of an age-old process--persuasion--
in arelatively new guise, which includes product placements, brand films, television programs, and
sponsorships.

The collection covers three broad areas:

- the potential effects of embedding promotions within entertainment media content;
- the persuasive power of the entertainment media content itself; and
- individual differencesin theinterplay between media usage and media effects.

Contributions focus on a variety of topics, including product placement, subliminal perception, narrative
impact, cultivation effects on consumers, and individual differencesin mediause. Virtually all the chapters
speak to the issue of how entertainment media are processed, with the conclusion that media consumers do
tend to process entertainment and promotional information differently.

Providing a broad perspective on how entertainment media may have an effect that goes largely unnoticed or
unattended by consumers, this volume makes a substantial contribution toward creating a more
knowledgeable field, as well as a more knowledgeable consumer. With its origins in the 21st Annual
Advertising and Consumer Psychology Conference, the volume represents scholarship from prominent and
emerging scholarsin psychology, marketing, and communications. It is appropriate for advanced students
and scholarsin marketing, advertising, psychology, and mass communication; for research-focused
practitioners working in marketing, advertising, and public policy; and for individuals interested in
entertainment studies, consumer behavior, attitudes, persuasion, media studies, and consumer psychology.
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From reader reviews:
Barbara Butler:

As people who live in the actual modest era should be up-date about what going on or info even knowledge
to make these individuals keep up with the erathat is always change and make progress. Some of you maybe
will update themselves by studying books. It isagood choice to suit your needs but the problems coming to
you actually isyou don't know what kind you should start with. This The Psychology of Entertainment
Media: Blurring the Lines Between Entertainment and Persuasion (Advertising and Consumer Psychology
Series: A Series Sponsor) is our recommendation so you keep up with the world. Why, because book serves
what you want and want in this era.

Laura McCallum:

Spent afree time for you to be fun activity to perform! A lot of people spent their leisure time with their
family, or al their friends. Usually they carrying out activity like watching television, planning to beach, or
picnic inside the park. They actually doing same thing every week. Do you feel it? Do you wish to something
different to fill your personal free time/ holiday? Can be reading a book might be option to fill your free of
charge time/ holiday. The first thing you will ask may be what kinds of guide that you should read. If you
want to test look for book, may be the book untitled The Psychology of Entertainment Media: Blurring the
Lines Between Entertainment and Persuasion (Advertising and Consumer Psychology Series: A Series
Sponsor) can be good book to read. May be it can be best activity to you.

CarlaHdton:

This The Psychology of Entertainment Media: Blurring the Lines Between Entertainment and Persuasion
(Advertising and Consumer Psychology Series. A Series Sponsor) is brand-new way for you who has
fascination to look for some information given it relief your hunger info. Getting deeper you onto it getting
knowledge more you know or you who still having tiny amount of digest in reading this The Psychology of
Entertainment Media: Blurring the Lines Between Entertainment and Persuasion (Advertising and Consumer
Psychology Series: A Series Sponsor) can be the light food for you because the information inside this kind
of book is easy to get by means of anyone. These books crezate itself in the form that is certainly reachable by
anyone, yep | mean in the e-book application form. People who think that in reserve form make them feel
deepy even dizzy thisguideisthe answer. So thereis no in reading a guide especially thisone. Y ou can find
what you are looking for. It should be here for an individual. So, don't missit! Just read this e-book type for
your better life in addition to knowledge.

Jesse Williams:

Reading a guide make you to get more knowledge from it. Y ou can take knowledge and information from
your book. Book is published or printed or created from each source which filled update of news. In this



modern eralike now, many waysto get information are available for you. From media social including
newspaper, magazines, science reserve, encyclopedia, reference book, story and comic. Y ou can add your
understanding by that book. Are you ready to spend your spare time to open your book? Or just searching for
the The Psychology of Entertainment Media: Blurring the Lines Between Entertainment and Persuasion
(Advertising and Consumer Psychology Series: A Series Sponsor) when you needed it?
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